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AO «KasaHckui XXnpoBown KOMOGUHaT» - KpynHenwas B Poccun FMCG koMmnaHus, BKovatowas B cebs
OBa 3aBofa no npou3BoACcTBY MaMOHE30B, KETYYNOB, COYCOB, NOACOMHEYHbIX Macesi, BapeHbs U L)XEMOB
nog wsBectHenwmmn 6GpeHaamu «Mr.Ricco», «Munapopa», «Jlacka» u ap. Bxogut B rpynny
koMnaHun «HODUC».

Ny Tebs ecTb BO3MOXHOCTb NPUCOEOMHUTBLCS K OPYKHOW KOMaHOe

B KayecTBe JJieKTpocBapLymkKal

Yem Tebe npeacTouT 3aHUMATLCA:

e (CBapouHble paboThbl;
o Caapka getanen n3 UBeTHbIX METassOB;
o (CBapka pesepByapoB M KOHCTPYKLMM U3 OBYXCIIOWHOW CTanu u gpyrux oumeTtannos.

Mol npegnaraem:

o Kapbepy B 0gHOM 13 KPYNHENLINX NPOU3BOACTBEHHbIX KOMNaHun Poccuu;

o  OdmumanbHoe odopMIeHne ¢ Nepeoro paboyvero AHs, ¢ cobnogeHnemM Bcex HopMm TK PO;

e 3apabotHas nnarta 71 000 Tbic;

o [paduk paboTsl 5/2, 8:00-17:00;

e MecTo paboTbl: c. Ycagbl, Jlanwesckui panoH, yn. Jlackosas, a. 1. [NpegycmoTpeH KopnopaTuBHbIv
aBTODOYC (BaxTa) co BCex panoHoB ropoaa KasaHu;

o [logapkv Ha NpasgHUKN.

«KasaHCKuM XXNpoBOW KOMOMHAT» - 3TO

o CnaxeHHasa kOMaHAa, paboTaroLwas Ha obLun pesynbTar;

e CoBpemeHHOe obopyaoBaHue, Aenawouiee NPOU3BOACTBEHHbIA KOMMIEKC OAHUM W3 MNyudlIMX B
Poccuu;

e KayectBO nNpovM3BOOUMON  MNPOAYKUMM, [OOKa3aHHOE  MHOrovuMcneHHoiMM  nobegamm  Ha
MeXOyHapoaHbiX BbICTaBkax, Takux kak «WorldFood» un «lMpoadKcno», MHOIOKpaTHbIN
«Mo6egutenb nporpaMMbl KOHTPOJIbHasA 3aKynKay;

e Neo1 B kaTeropumn «ManoHe3 Ha nepenefniMHOM AnLEe»;

e 14 cTpaH npucyTcTBUS.

Mpucoepunainca! CraHb YaCTbiO CUILHOW KOMaHAbI!
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